Revamping Z'MArIo's

Socilal Media Presence
and Enhancing Lead
Generation
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Z'Mario Case Study
Client Background

Z'MArio is a one-stop solution for home

decor, specializing in German and ltalian
kitchen design solutions. For many years,
they have been providing luxury imported

kitchens of standard level in local regions,

known for their high-quality and elegant

designs.
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Z'Mario Case Study

Goals & Challenges

Z'MArio approached us with the objective of improving their

social media presence and generating more qualified leads.
' Weak Social Media Presence: Z'MArio struggled with an ineffective
social media strategy, which resulted in minimal online visibility.

'/ Lack of Social Media Post Guidelines: The absence of clear guidelines
led to inconsistent and poor-quality posts.

'/ Numerous Bad Designs Posted: Unengaging and poorly designed posts
failed to capture audience interest.

'/ Multiple Fake and Dead Followers: A significant portion of their
followers were fake or inactive, distorting engagement metrics.

'/ Struggling with Leads: Z'MArio faced difficulties in generating quality
leads through their social media channels.
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Z'Mario Case Study

Solution & Implementation

Fix and Action Taking on the issues, boosting the client's online presence, our all-inclusive plan

Included these steps:

01

Removing Fake Followers:

| initiated a thorough cleanup of
Z'MArio's social media accounts to
remove fake and inactive followers,
ensuring more accurate engagement

metrics.

®
02

Creating Social Media Post
Guidelines:

Developed clear guidelines for
social media posts to maintain
consistency and quality across all

platforms.

O
Curating Monthly Content
Calendars:

| strictly adhered to the client's posting
rules, ensuring content aligned with
their standards. Regular checks and
approvals maintained uniformity and

high quality.
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Carachi Motors Case Study

Solution & Implementation

04

Running Engagement Paid

Campaigns:

Launched paid campaigns focused on

increasing followers, likes, shares, and

comments

engagement.

to

boost

overall

O
Collaborating with Digital E-
Magazines:

Partnered with reputable digital e-
magazines to enhance outreach and
credibility, positioning Z'MArio as a

leader in luxury kitchen design.

O
Planning and Executing Paid Ad
Campaigns:

Strategically crafted and executed
paid ad campaigns aimed at attracting

more qualified leads.
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Carachi Motors Case Study

Results:

My strategic approach yielded significant

improvements for Z'MArio. Removing fake followers
led to a more engaged and authentic audience.
Implementing new social media post guidelines and

Social Medi
monthly content calendars resulted in visually ocial Media

Management

Z'Mario Kitchens

appealing and engaging posts. Paid engagement

campaigns and collaborations with digital e-

magazines enhanced Z'MArio's credibility and
outreach. As a result, Z'MArio received hundreds of
quality leads, and their social media followers and

engagement saw a substantial increase.
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The Results

Insights
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Ad account: Mount Pixels | Official Ad Account 23... =

Content overview

Explore notewarthy trends from the content that you récently created and shared.
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Median post reach per content format (5)
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Other posts
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Median post likes, comments and shares GJ‘
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Here are posts that have performed well over the last 90 dayz. Understanding what's working can help you decide what 1o create and share next, 5o you can

keep up the great work,

Highest reach on a post ()

[@) Instagram post

This is more than just a kitchen:
it's an imatation to a lifestyle o...

6 Dec 2023, 06101

This post's reach (1,406} i5 1T81% higher than
your median post reach (500) on Instagram.

Highest likes on a post ()

[ Instagram post

This is more than just a kitchen;
it's an invitation to a lifestyle o...

6 Dec 2023, D&:01

This post recerved 28 likes.

Highest comments on a post ()

(@) Instagram post

I"Mario’s traditional wooden
warming kitchaen will transport..,

19 Oct 2023, 0&:02

This post received 1 comment compared to your
median post (0 comments) on Instagram.
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The
Results
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Content overview

Explore noteworthy trends from the content that you recently created and shared.

Facebook posts Facebock Stories

Ins!.\grzﬂ posts

Reach
Post reach ()

22.9K + 16.3%
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Haere are posts that have perdformed wal over the last 30 days. Understanding what's working can halp you decide what to créate and share neot. 50 you can

keip up the great work.
Highest reach on a post (3

{3 Facebook post

Fund seranity in this spacious.
peaceful kitthen mastepiace

18 Mo 2023, 10:00

This post's reach (E.AT9) is 4749 higher than
your median post reach (1.129) on Facebook.

Highest reactions on a post (7)
R ) [ ccbook post

This i more than just a kitchen:
it's an imatation o a lifestyle o

6 Dec 2023, 0800
This post received S00% mare reactions (18

reactions) than your median post (3 reactions) on
Facebook.

Highest comments on a post (1)

) Facebook post

Whate natural beauty mests
kitchen functionality - our_.

3 Dec 2023, 09:00

This post receivied 2 comments companed to
your median post (| comments) on Facebook.
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Calendar Planning & Scheduling
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